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NEWS, STARS, AND TRENDS IN REAL ESTATE

the barns collection

A19TH-CENTURY BARN ON THE BRINK OF DEMOLITION IS NOW THE BUCOLIC BACKYARD
CENTERPIECE OF ONE BUCKS COUNTY HOME. BY KATHLEEN NICHOLSON-WEBBER

¥ ;‘?;wmght at the pool-area garden.
A‘“ anrovrdlng subtle, consistent

The New Jersey Barn Company (908-702-8896; njbarnco.com) are

preservationists at heart. Their daily routine is turning one per-
son’s debris into another’s storied abode. Acting on weekly calls from
developers, farmers, and historical groups, they swoop in to save old barns
from the wrecking ball, then disassemble and catalogue them, hoping to
someday find each one a new owner and a second life as a guesthouse, a
garage for antique cars, a party barn, or—in the case of one Bryn Mawr
couple—a luxury antique pool house.

“We're like an adoption agency,” says Greenwood. “We try and match a
barn we have to an owner and their needs.” The pair have been rescuing
struclures in the area since the late '70s and have placed them in sites like
Bucks County, the Main Line, and eastern Long Island for clients as high-

if lexander Greenwood and his business partner, Elric Endersby, of
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brow as Steven Spielberg, Larry David, and Bill Murray.

For the Bryn Mawr project, a modesl-size post-and-beam structure called
the Atchely Wagon House, dating to 1847 and found on a larm outside
Hopewell, New Jersey, was the perfect fit for the property. As with many ol'its
projects, the company provided design services for the interior, working with
architect Christopher Pickell of Fleminglon, New Jersey, afrequent collabo-
rator, and general contractor Jim Littleton of Flourtown on a design focused
on entertaining, The new wagon house’s [rame is done inrich, authentic
white oak, and the building features an open living and dining room, with
arustic stone [ireplace as the centerpiece. The oversize doors Lo the dining
area open onto a terrace of recycled pine and the pool beyond. Because
space was limited in the kitchen, it was carefully planned for efficiency.

continued on page 152

v with layers of landscape lighting
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HAUTE PROPERTY

“We

match abarn
we have to an

owner ,and their
needs.

conlinued from page 157
With rich wood countertops and painted wood
cabinets, it feels as if it could be a boat’s galley.
Upstairs, a second fireplace warms guests who are
using the changing room or bathroom after a
swim. From this perch, visitors can also geta closer
look at the garden, thanks to large doors that the
homeowners like to keep open for fresh air.
Landscape architect
Charles Hess, of Hess
Landscape Architects
(15704 Sumneytown Pike,
Lansdale, 275-855-5530;
hessla.com), also had a
hand in this extensive
project. He was charged
with siting the barn in
front of the pool and

and

—ALEXANDER
GREENWOOD

with views of the spa,
garden rooms, and seat-
ing areas. Hess, who has worked on projects as
varied as Horace Trumbauer properties on the
Main Line and lush estates in the Bahamas, gave
a nod to the turn-of-the-century Pennsylvania-
stylemain house in his design for the new “antique”
pool house.
It took him almost eight months to plan and
another eight to complete the project. He pulled
away overgrown gardens near the pool and

created shaded living areas around the water.
Hess and his team built a covered porch, an
arbor, a seating area in front of the barn, walk-
ways, and an elevated spa whose hot water
overflows into a trough and then recirculates in
the pool. To transition from the main house’s
library to the outdoors, the elegant arbor is
draped in wisteria. He fashioned garden rooms
framed by boxwoods and filled with roses,
hydrangeas, spring flowers, tree lilacs, and yel-
lowwood trees.

In front of the pool house is a terrace that Hess
built and a soft sequence of steps to a lower ter-
race and the water features. Patios are done in
flagstone with antique brick perimeters. To dif-
ferentiate the front yard from the back, he
fashioned a custom hairpin fence, which blends
in with the landscape. “The space is comfortable
and has interesting features for guests and for the
homeowners,” Hess says. “This was a great col-
laboration that has a richness throughout,
melding the outside with the distinct architec-
ture of the home and the pool house.”

Greenwood is pleased with how the wagon
house—which was going to be demolished to
make way for an office building—fits into the
design. “It is very satisfying to rescue something
that was soon to be debris and now has value and
purpose,” he says. “IUs like a piece of arl.” PS

LerT: Water flows from the elevated spa
into the garden pool through a channel.
seLow: In front of the barnp is a covered
porch and arbor.,

L R R I I R R R R

L I A I I I I S I I

GROUND
WORK

Two Main Line realtors,
Barbara Cranford and Robin
Pew, describe the influence of
a beautiful exterior space.

Among the many elements that
contribute to a home’s value, curb
appeal often ranks high on the list.
“There is no question that a beautiful
exterior positively impacts the
marketing of a property,” says Barbara
Cranford of Prudential Fox & Roach. A
well-maintained exterior is evidence of
a nicely kept house, she explains,
whether that means a simple canopy
and manicured lawn or an "outdoor
room” complete with a kitchen and
fireplace—which is a growing trend
among families looking for another
area to use for entertaining or relax-
ing. “There are many degrees of
separation between a nice yard and
extensively landscaped grounds with
formal gardens, but both will make
any house more salable,” says Robin
Pew, also of Prudential Fox & Roach.
"There is quite a bit of expense
involved in creating outdoor spaces
and maintaining them, and these
dollars are often added to calculations
of a property’s value.” Prudential Fox
& Roach, Realtors, 338 W. Lancaster
Ave., Haverford, 610-658-5423;
prufoxroach.com
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